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صافولا تحقق حوالي ٩٣ مليون ريال صافي أرباح للربع ا�ول من ٢٠١٦م
وتوزع ١٣٣٫٥٠ مليون ريال أرباح نقدية لمساهميها عن الربع ا�ول من عام ٢٠١٦م






















 

الجمعية العامة لمساهمي صافولا تنتخب مجلس ا�دارة للدورة الجديدة
وتعتمد صرف ا-رباح وإضافة مسمي وصلاحيات الرئيس التنفيذي
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كلمة الرئيس التنفيذي
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تعلن مجموعة صافولا عن توزيع أرباح على المساهمين 
للربع ا�ول من العام المالي ٢٠١٦م





      



النتائج المالية ا�ولية لمجموعة صافولا للفترة 
المنتهية في ٣١-٠٣-٢٠١٦م (ثلاثة أشهر)
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وتعتمد صرف ا-رباح وإضافة مسمى 
وصلاحيات الرئيس التنفيذي 

الجمعية العامة لمساهمي صافولا تنتخب مجلس ا�دارة للدورة الجديدة
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سكر ”ا�سرة“ يعيد تدشين هويته بحلة جديدة

”بنده“ تختتم مهرجانها السنوي ٣٧ بتتويج ٣٠٠,٠٠٠ ألف رابح على مستوى المملكة

    “”       
 “”

 “”          “”


https://www.youtube.com/watch?v=OrSxNUPM6XY

              
            


           
          
            



ضمن جهودها لتعزيز علاقتها مع جمهور مستهلكيها

شركة عافية العالمية تشكر ا�مهات بطريقة مبتكرة

تحت شعار ”ا�سرة“ أنقى قيراط سكر
“”


 




         
       


        


https://www.youtube.com/watch?v=vk69zci6NfQ
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”بنده“ و”هايبر بنده“ بالتعاون مع ”قودي“ تحطمان الرقم القياسي العالمي �كبر كتاب صور لWبطال

بنده تطلق أكبر حملاتها الترويجية لهذا العام 
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في سحب يومي على ٢٨ سيارة لمدة ٢٨ يوم

بنده تقيم مهرجان الطبخ المباشر مع باقة من العروض الترويجية المميزة 

تحت شعار «مطبخك عالم من ا�فكار»

























nhalwani@savola.com

¸Ïœbï@âbjÅc









www.savola.com
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”الملكة“ تطرح واحدة من أكبر الحملات الترويجية في السوق المصري





صافولا المغرب تطلق علامتها التجارية الجديدة «                                »
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صافولا تواصـل تحديث (شاشة الشفافية) لمتابعة حركة تغير ملكـية ا-سـهم

     


      

     


 wwwsavolacom   




     
        


 




شركة المراعي تحقق صافي ربح بلغ  
٣٠٨,٥ مليون ريال للربع ا4ول من ٢٠١٦م

    

     


      
  
    
    



       

    



        
      




       
      
     

     
 
       
      
      
     
      
wwwherfycom

    
     
       
      

      
      
     
      


  


      
    
    


     
     


     


wwwalmaraicom

































































 

























 



  





شركة هرفي للخدمات الغذائية تحقق 
٥٣,٦٠٨ مليون عن الربع ا4ول لعام ٢٠١٦م

 












 







 

 

 





  

  

        

  

  



 شركة مجموعة صافولا




 شركة مجموعة صافولا




شركة مجمـوعـة صافولا










www.tadawul.com.sa

www.savola.com
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SAVOLA GROUP COMPANY
(A Saudi Joint Stock Company)

Interim consolidated cash flow statement
(All amounts in Saudi Riyals thousands unless otherwise stated)

SAVOLA GROUP COMPANY
(A Saudi Joint Stock Company)

Interim consolidated income statement
(All amounts in Saudi Riyals thousands unless otherwise stated)

SAVOLA GROUP COMPANY
(A Saudi Joint Stock Company)

Interim consolidated balance sheet
(All amounts in Saudi Riyals thousands unless otherwise stated)
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March 31,
2016

(Unaudited)
2015

(Audited)
 Assets
Current assets
Cash and cash equivalents 1,643,555 1,846,880
Accounts receivable 968,078 1,076,313
Inventories 4,318,736 4,200,063
Prepayments and other receivables 1,529,022 2,029,968
Assets classified as held-for-sale        832,099          58,360

    9,291,490     9,211,584
Non-current assets

Long-term receivables 175,477 333,029
Investments 8,534,766 8,132,009
Property, plant and equipment 7,605,352 6,979,765
Intangible assets     1,106,824     1,161,171

  17,422,419   16,605,974
Total assets   26,713,909   25,817,558
Liabilities 

Current liabilities
Short-term borrowings 4,544,750 3,804,528
Current maturity of long-term 
borrowings 454,039 280,689

Accounts payable 2,354,536 2,868,571
Accrued and other liabilities 2,368,646 2,412,593
Liabilities associated with assets 
held-for-sale        709,711        104,928

  10,431,682     9,471,309
Non-current liabilities 

Long-term loans 4,489,807 4,569,983
Deferred tax 75,730 77,621
Deferred gain 171,039 188,136
Long-term payables 52,156 64,311
Employee termination benefits        410,202        375,981

    5,198,934     5,276,032
Total liabilities   15,630,616   14,747,341

Equity
Equity attributable to shareholders’ 
of the parent company:
Share capital 5,339,807 5,339,807
Share premium reserve 342,974 342,974
Statutory reserve 1,774,085 1,594,910
General reserve 4,000 4,000
Retained earnings 4,101,223 3,936,400
Fair value reserve (45,619) 36,451
Effect of acquisition transactions 
with minority (171,375) (218,851)
Currency translation differences  (1,201,310)     (932,575)
Total shareholders’ equity 10,143,785 10,103,116
Non-controlling interest        939,508        967,101
Total equity   11,083,293   11,070,217

Total liabilities and equity   26,713,909   25,817,558
Contingencies and commitments 

Notes:
- To Review the detailed accounts for this quarter and the previous 

quarters, please visit Savola web site: (www.savola.com)
Or Tadawul website: (www.tadawul.com.sa)

Ser. Shareholders name Ownership
Percentage*

1. Asila Investment Company 11.23 %

2. General Organization for Social Insurance 10.23 %

3. Abdullah Mohammed Al-Rabe’ah 8.21 %

4. Abdulgadir Al-Muhaidib & Sons Company 8.08%

5. Al-Muhaidib Holding Company 6.36 %

* The paid capital of the Savola Group is SR 5.34 billion divided into 
534 million shares having equal nominal value of SR 10 per share,

Savola Major Shareholders List as of
25 April 2016

Three-month period
ended March 31,

2016
(Unaudited)

2015
(Audited)

Revenues 6,023,171 6,223,714
Cost of revenues   (4,800,079)    (5,064,559)
Gross profit 1,223,092 1,159,155
Share in net income of associates and 
dividend income of available-for-sale 
investments - net          133,015         142,619
Total income      1,356,107      1,301,774

Operating expenses
Selling and marketing (909,004) (791,858)
General and administrative (161,604) (139,372)
Total expenses (1,070,608) (931,230)
Income from operations  285,499 370,544
Other income (expense)
Gain on disposal of investments -               265,152
Financial charges – net (92,256) (91,116)
Income before zakat and foreign income tax 193,243 544,580
Zakat and foreign income tax (28,592) (38,194)
Income from continuing operations 164,651 506,386
Loss from discontinued operations (107,307) (37,758)
Net income for the period           57,344         468,628
Net income attributable to: 

•  Shareholders’ of the parent company 92,922 470,510
•  Non-controlling interest’s share of 

period’s net income in subsidiaries (35,578) (1,882)
Net income for the period           57,344         468,628

Earnings per share:
•  Operating income               0.53               0.69
•  Net income for the period attributable to 

the shareholders’ of the parent company               0.17               0.88

Number of shares outstanding (in thousand)         533,981         533,981

Three-month period
ended March 31,

2016
(Unaudited)

2015
(Audited)

Cash flow from operating activities
Net income for the period 57,344 468,628
Adjustments for non-cash items

Depreciation, amortization, impairment and 
amortization of deferred gain 170,156 147,484
Capital gain - (265,152)
Financial charges - net 92,256 143,917
Share in net income of associates (133,015) (142,619)
Gain on sale of property, plant and equipment - -

Changes in working capital
Accounts receivable (66,468) (35,313)
Inventories 453,978 146,164
Prepayments and other receivables (526,895) (291,005)
Net change in long-term receivable 1,689 (10,933)
Accounts payable (784,410) 175,339
Accrued and other liabilities 784,355 86,248
Employee termination benefits (201) 5,223
Net cash flow from operating activities 
(discontinued operations)         33,030           -         

Net cash generated from operating activities         81,819       427,981
Cash flow from investing activities

Proceeds from sale of subsidiary - 910,000
Purchase of property, plant and equipment (421,578) (503,383)
Additions to investments (22,403)
Net change in intangible assets (7,567) (8,757)
Net cash flow from investing activities 
(discontinued operations)        (2,830)           -         
Net cash (utilized in) generated from investing activities    (454,378)       397,860

Cash flow from financing activities
Net change in short-term borrowings  410,191 (58,138)
Net change in long term borrowings (87,421) (361,034)
Net change in long term payables (13,798) 1,753
Net change in deferred tax liability (15,841) 2,283
Changes in non-controlling interest (16,959) 19,254
Financial charges paid  (92,256) (143,917)
Dividends paid (948) (2,358)
Net cash flow from financing activities 
(discontinued operations)    (141,603)           -         
Net cash generated from (utilized in) financing 
activities         41,365    (542,157)
Net change in cash and cash equivalents (331,194) 283,684
Effect of currency exchange rates on cash and cash  
equivalents (92,319) (71,316)
Cash and cash equivalents at beginning of period   2,067,068    1,634,512
Cash and cash equivalents at end of period 1,643,555  1,846,880

Supplemental schedule of non-cash financial information
Fair value reserve (49,403) 53,916
Currency translation differences (182,222) (131,498)
Directors’ remuneration 550 550
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Savola Continues Updating Share Monitoring System “Transparency Screen”

In a move designed to further boost 
transparency, Savola has continued 

to update its Share Monitoring System, 
dubbed “The Transparency Screen”. This 
system tracks and displays changes in share-
holding of major shareholders. Categories 
covered by the system now includes: 
Board Members, Senior Executives, Major 
Shareholders, Investment Funds and 
Government Share. The system is open and 
can be accessed through the Savola Website:

www.savola.com
The system is now being regularly updated to 
reflect the movement in major share owner-
ship in order to entrench transparency and 
to facilitate the task for parties interested in 
Savola share tracking.
Below you will find the charts depicting share 
ownership movement for the peroid (from 
January to March, 2016). 
Note The Group’s capital is fixed at SAR 
5.34 billion divided into 533,980,684 ordi-
nary cash shares and the total shareholders 
are about 102,224.

Almarai Company (which 36.52% 
owned by Savola Group) recorded 
a net profit of SAR 308.5 milion for 
the first quarter of 2016.
 The growth in Net Income for the 
first quarter of 0.7%, compared to 
the corresponding quarter of the pre-
vious year is due to Growth in Sales 
of 13.6%, as a result of continuous 
growth in the main segments from 
Dairy & Juice by 12.2%, Bakery 
by 28.0%, and Poultry by 6.8%.  
Cost of Sales increased at a higher 

rate than Sales due to the increase 
in fuel, electricity costs and an 
unfavorable Product Mix. Despite 
this, growth Profit grew by 10.2%.
As Almarai is a publicly listed com-
pany on the Saudi Stock Exchange 
(Tadawul), therefore more details 
on its performance and its busi-
ness development, and financial 
results are available through the 
Saudi Stock Exchange website 
(Tadawul) or the company website 
www.almarai.com. 

Almarai Company Achieves Net Profit 
of SAR 308.5 Million for Q1-2016

Change in Top 10 Shareholders Ownership (No. of Shares in Thousands)

Change in Top 90 Shareholders Ownership “after Top 10”
(No. of Shares in Thousands)

Change in Other Shareholders Ownership (No. of Shares in Thousands) Change in Executives Ownership (No. of Shares in Thousands) Change in Government Ownership (No. of Shares in Thousands)

Change in Board Members Ownership (No. of Shares in Thousands)

Change in Investment Funds Ownership (No. of Shares in Thousands)

Herfy Food Services Company (which 
is 49% owned by Savola Group) 
recorded a net profit of SAR 53.608 
million by the end of Q1 of 2016. And 
with regards to the results of the 4th 
quarter of 2015, Herfy achieved a net 
profit SAR 45.2 million. 
The increase of the net profit of the 
first quarter of 2016 compared to the 
fourth quarter of 2015 (the previous 
quarter) is due mainly to the increase 
in sales of the first quarter 2016 to 
283.6 M SAR compared to 272.9 mil-
lion SAR the fourth quarter of 2015, and 
the decrease of the cost of sales of the 
first quarter 2016 compared to the fourth 
quarter of 2015 (the previous quarter) 
due to the decrease of the raw mate-
rial costs, despite the increase of the cost 
of fuel, electricity and operating costs.
The comparison for the quarter against 
the same quarter of the last year is more 
relevant since it is more aligned to similar 
market conditions and demand patterns.
It is worth mentioning that the com-
pany has opened nine new restaurants 

during the first quarter of 2016, and 
has opened two new restaurants during 
April 2016, the company will continue 
its expansion plan for the current year, 
hence the positive financial impact will 
be reflected on the sales as well as net 
profit for upcoming periods. 
Herfy is a publicly listed company on 
the Saudi Stock Exchange (Tadawul), 
therefore more details on its perfor-
mance and business development, and 
financial results are available through 
the Saudi Stock Exchange website 
(Tadawul) or the company website 
www.herfy.com.

Herfy Food Services Company Achieves 
SAR 35.608  Million  Net Profit  for Q1-2016
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Savola News letter 
Issued by Corporate Affairs,

Communication and Investor Relations

Your constructive opinions and comments
are most welcome via the following e-mails:

nhalwani@savola.com

For more information or sharing views, please contact us at 
Savola Group - Ashati District, Jeddah, Prince Faisal Bin 

Fahd Road, Savola Group 2444 Taha Kusaifan-Ashati
Unit No. 15 - Jeddah 23511-7333

www.savola.com

“El Maleka” Launches One of the Most Impactful Communication Campaigns in Egypt

The pasta business sector (100% owned by Savola Food Company) continues its strong performance since launching 

its brand “El Maleka” in 2001, which has quickly managed to become the market leader of the Egyptian pasta 

market. The brand has always provided the best value for money for Egyptian consumers, giving a very good quality 

at an affordable price. Distribution efforts have helped “El Maleka” to gain a nationwide leadership and become the 

most preferred pasta brand for Egyptian consumers.

Savola Morocco Launches “                        ”
Savola Morocco (a 100% owned subsidiary by SFEM) has entered dressing oils category 

with a new brand “Riad Zitoune.”

 Savola Morocco team decided to tackle the olive oil market to address the local need 

and the original taste. The team travelled deep in the Atlas Mountains defying cold 

weather and hard living conditions to stand face to face with the miracle of nature called 

“Picholine” the best cultivar of olive, well known worldwide and available in “Dir” region.  

While still “El Maleka” 
remained the market leader in 
the pasta category, the last few 
years witnessed a growing com-

petitive landscape in with new 
players entering the market and 
existing players trying to build 
equity. Responding to this com-
petitive market situation, “El 
Maleka” launched one of the 
most impactful communication 
campaigns ever in the country.

An intensive communication 
plan was implemented to cover 
TV ads, radio airing, outdoor 
posters and billboards and 
active usage of social media 
channels. The campaign was 
launched under the platform of
“El Maleka ... The Best Meal 
of the Best Housewife”

The campaign  has succeed, 
since “El Maleka” registered 
very positive first perceptions 
of the product to reassure that 
the brand  will continue to 
expand its leadership in the 
market as well as entrenching 
its equity among consumers as 
one of Egypt’s lovemarks.

It is noteworthy that “El Maleka” 
brand reaching 45% of the mar-
ket share of the packaged pasta 
sector in Egypt, and collective-
ly SFC pasta products comprise 
more than 60% of the packaged 
pasta in Egypt.

With the help of reputable international 
experts, the best quality extraction processes 
started. The main goal was to compete with 
the market leader by featuring the same 
traditional traits of packed product and to 
work on converting the bulk users. Also, the 
technical team put their skills to good use as 
they came up with storing and packing solu-
tions in a very short time without resorting 
to new investment with a competitive quality 
and quantity. The sales team has also collabo-
rated to achieve the objective of introducing 
the product to the market, to improve the 

quantity and the profit margin and to tackle 
new markets. This is only the beginning of 
the adventure, the experience is still ongoing.

  Olive oil is an aged-old health product and 
it is known for many medical usages  and it 
is recognized as a source of nutritional value 
and to improve health conditions in general.

It is worth to mention that, Savola Morocco 
grew its volumes by 6.5% in 2015 compared 
to last year and managed to sell 61 KMT and 
generate net revenues of SAR 294 million. 



HyperPanda and Goody Attempt to Break the Record of the World’s Largest Book

Panda Launches its Biggest Promotional Campaign of the Year

Panda Retail Company announced the launch of its “Golden Number” campaign.  
Running across all Panda stores, the promotional campaign was the largest to be 
organized by the retail sector in terms of participation and prizes. “Golden Number” 
runs for 28 days, from 10 March till 6 April 2016, across all Panda Retail outlets in 
the Kingdom (HyperPanda, Panda, and Pandati), with a daily draw throughout the 
campaign period, and a luxury car offered to a lucky winner.  

The 28-day Campaign Includes a Daily Draw on 28 Cars

Panda Runs Promotions with Live Cooking Shows under the Slogan of

“Your Kitchen is a World of Ideas” 
Panda Retail Company conducted 

a range of promotions offering its 

customers attractive deals including 

food and electronic products related 

to kitchen at its branches across the 

Kingdom.

The promotions were organized at 

all of Panda’s outlets from February

4-17 of 2016.

Ahmed Omar Munshi
 CMO of Panda

Eng. Ahmed Munshi- the CMO of Marketing 
& Development at Panda Company- said: 
“We were delighted to launch one of the larg-
est marketing campaigns in the Kingdom, 
and the largest yet to be organized in our 
stores for this year. We were keen to imple-
ment innovative concepts in this campaign; 
the first of which is availability for every-
body, where anyone can participate in the 

“Golden Number” campaign and win a car 
without having to conduct a purchase, sim-
ply by visiting any of our Panda stores. This 
aims to encourage a positive interaction with 
all segments of the society.”
He also added: “The second innovative con-
cept implemented by the “Golden Number” 
campaign is to enhance the culture of our 
smart services, where participation is only 

possible electronically, through our website 
or application. The participants’ presence 
during the draw is not required, and winners’ 
announcements would be made through our 
social media platforms. A fleet of cars from a 
group of leading brands are featured as daily 
prizes in the “Golden Number” campaign, 
including Chevrolet, GMC, and Corvette.”

In addition to these attractive deals, the retail-
er also held live cooking shows at its hyper-
markets in Riyadh, Jeddah and parts of the 
Eastern Province. The live cooking shows 
offered international recipes from the global 
cuisines which were instantly cooked in front 

of customers using Panda labeled products. 
Eng. Ahmed Munshi- the CMO of Marketing & 
Development at Panda Company- said: “The pro-
motions were part of our continued plans to create 

an exciting family environment for our customers, 
as Panda always seek to comfort its customers by 
providing all of their needs under one roof.”

In an attempt to achieve a 
Guinness World Record title, 
Goody invited mothers across the 
Kingdom to share photos of their 
children, which will be included 
in the largest book ever produced. 
Goody is working in collabora-
tion with HyperPanda to break 
the record of the world’s biggest 
book, with a dimension of
7.7 × 5.6 meters, to be showcased 
in one of the largest HyperPandas 
in the Kingdom.
The event was under the theme of 
“With HyperPanda & Goody..Your 
Child is a #Champion’s_Story”. The 
moms were invited  to attend this 
event to share the championships of 
their children within this book.
The campaign which was launched 
by Goody during February and 

November of 2015 through vari-
ous HyperPanda outlets in Saudi 
Arabia, and it has received the 
participation of mothers from 
across the Kingdom, in which thou-
sands of pictures had been flood-
ing in reflecting unique “stories of 
Champions” blended with motherly 
emotions.
The returns of the book will be 
donated to contribute to the pur-
chase of school supplies for the 
children of the Help Center in 
Jeddah, an initiative which empha-
sizes the continuous efforts of the 
two companies to help improve 
children’s lives, and their ongoing 
support to social welfare programs, 
in a constant effort of maintaining 
the wellbeing of the community in 
Saudi Arabia.Corrugated Display at the Launch of the Championship Campaign at HyperPanda
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To adapt to the ever changing world and to maintain its position in the mar-
ket, “Al Osra” relaunched its brand in an entirely new identity highlighting 
the brand’s true functional essences; “PURITY” resembling the purity of 
diamonds. “Al Osra” communicated its message :” Al Osra …the Purist 
Sugar Carat” cleverly and creatively through a TV commercial, which you 

can watch at the link below:
https://www.youtube.com/watch?v=OrSxNUPM6XY
A new identity also entails new packaging design carrying the brand concept. 
“Al Osra” is glad to introduce to the sugar market the first and only stand 
up pack, a feature not only will increase visibility and distinguishes Savola sugar 
brand on the shelves, but will also make the storing experience much easier.
It is worth mentioning that, the United Sugar Company (USC) is owned 
by Savola Industrial Investments Company (by 74, 4%) and a number of 
Saudi investors which in turn is 95% owned by Savola Food Company. 
USC operates one of the world’s largest sugar refineries with an annual 
production capacity of 1, 25 MMT.

Panda Retail Company – one of The 
Savola Group subsidiaries- concluded 
its 37th annual anniversary that 
lasted for 14 consecutive weeks and 
began on Oct. 2015 and ran until the 
beginning of 2016. Panda announced 
300,000 lucky winners from all over 
the Kingdom.

Eng. Ahmed Omar Munshi – the Chief Marketing 
Officer of Panda Retail Company- commented that:” 
promotion provided customers with exclusive spe-
cial offers and various prizes included all kind of 
products. Prizes included more than 300 free shop-
ping carts, exclusive and competitive offers, shop-
ping vouchers and car withdrawals which gave our 
customers a pleasurable shopping experience.” 

It is noteworthy that Panda Retail Company (Hyper 
Panda) achieved a revenue of SAR 13.5 Billion at an 
increase of 10,8% for 2015 compared to the previous 
year. Panda currently operates  498 Hypermarkets 
out of which 63 in the Kingdom of Saudi Arabia, one 
Hypermarket in Dubai, 151 Supermarkets in KSA, 
one in Egypt and 282 Pandati stores that operate in 
41 cities and serve more than 120 million customers.

To show Afia International Company’s gratitude 
to all the mothers in return for their continuous 
support, the company -and in collaboration with 
the Rebat’s artists siblings
(Rama & Mohammed)-  produced
a heartwarming song which was developed into 
an animation video which targeted and was gifted 
to all dedicated moms.

Al Osra Sugar Relaunches its Brand under

To Enhance its Relationship with its Stakeholders

Afia International Company Thanks Mothers in an Innovative Way

the Slogan of “ Al Osra...the 
Purist Sugar Carat”
Since its inception, “Al Osra”- a brand owned by the United 
Sugar Company, one of Savola Food Companies- has been 
always proactive in reaching its consumers, distinguishing its 
self from the competition which enabled us to reach unprec-
edented levels in the sugar category.

The lyrics of the songs were composed by Afia fol-
lowers on social media channels and customers who 
attended mall activation events across the kingdom 
in (Jeddah, Dammam and Riyadh). 
You may watch this video on AIC Youtube channel at:
https://www.youtube.com/watch?v=vk69zci6NfQ
It is worth to note that, Afia International Company 
(Closed Joint Stock Company) is 95.2% owned by 
SFC. Afia Primarily owns and operates edible oils 
and fats operations in KSA, Iran, Egypt and Turkey.

Panda Concludes its 37th Annual Festival and Awards 300,000 Winners Kingdom Wide



Furthermore, the EGM elected the Board mem-
bers for the new office term, which will start as 
of 01/07/2016 and for a period of three years. The 
elected members for the Board of Directors were: 
Mr. Sulaiman Abdulkadir Al Muhaidib, Mr. 
Essam Abdulkadir Al Muhaidib, Mr. Mohammed 
Abdulkader Al Fadl, Mr. Bader Abdullah Al-Issa, 
Mr. Abdulaziz Ibrahim Al-Issa, Mr. Omar Hadir 
Nasrat Al-Farsi, Mr. Abdulaziz Khaled Al 
Ghufaily, Dr. Sami Mohsen A. Baroum, Eng. 
Abdullah Mohammad N. Rehaimi, Mr. Fahad 

Abdullah Al-Kassim and Mr. Mutaz Kusai H. 
Al-Azzawi.
The EGM has also approved to adjust one item of 
the Article of Association regarding the respon-
sibilities of the CEO. Moreover, the recom-
mendation of the Audit and Risk Management 
Committee has been approved regarding the 
appointment of KPMG as the external auditor to 
audit the company’s accounts for the financial 
year 2016.
At the end of the EGM, Mr. Sulaiman Al Muhaidib 

expressed his thanks to the shareholders for their 
attendance, active participation and for their 
trust in electing new Board Members. Mr. Al 
Muhaidib has also passed his gratitude for Savola 
executive team on their sincere efforts during 
2015 and has welcomed Mr. Rayan Fayez- 
New Chief Executive Officer of the Group- and 
wished him all success and blessings in his new 
role and mandate assigned to him, which was 
effective since March 1st 2016.

Shareholders Elects Board Members for the New Office Term, Approves 
the Dividends Distribution, and Amends the CEO Position & Authorities

Headed by Mr. Sulaiman A. K. Al Muhaidib,
the Chairman of the Board, the Savola Group has
successfully held its Extraordinary General 
Assembly Meeting (EGM) at the new Savola-HQ 
office that is located at Ashati District- Jeddah 
(Savola Tower). The EGM approved by majority 
vote all items in the agenda which included the 
ordinary items such as the approval of the distribution 
of (SAR 266.99) million as cash dividends for the 
4th quarter of 2015, therefore, dividends distributed 
to shareholders during the first three quarters
and the approved dividend for 4th quarter of 2015 
will reach to SAR 1,067 million.  

Mr. Suliman Al Muhaidib - Chairman of Savola  Board - during the EGM.

Eng. Abdullah Rehaimi in his speech during the EGM

The Savola Group’s 
Shareholders during the EGM

The Extraordinary General Assembly Meeting (EGM) Of Savola

Mr. Saeed Dhaif Allah Al-Ghamdi
Ministry of Commerce & Industry Representative
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Dear Ladies and Gentlemen Savola Group Shareholders,
I am delighted to welcome you to this issue of the Savola 
Newsletter for the first quarter of 2016 through which we share 
the Group’s developments and performance on a quarterly 
basis. You will also find our financial statements, news and 
analysis enclosed within this issue.

During Q1 2016, Al Hamdullah Savola achieved approximately 
SAR 93 Million net profit for Q1- 2016 and it distributed SAR 
133.50 Million as cash dividends to its shareholders for Q12016-. 
The Group’s performance in Q1 reflects the challenging market 
environment in the geographies in which we operate. 

It is important to highlight the key drivers, which impacted the 
performance of this quarter compared to the same quarter of last 
year. The Group recorded capital gain of SAR 265.2 million 
resulting from the disposal of the Group’s entire shares in 
Savola Packaging Systems Company in Q1 2015. The Group’s 
performance in Q1 2016 was also negatively impacted by 
higher operating expenses resulting from new store openings 
and marketing in retail, a one-time loss related from one of 
the Group’s associates (which is not expected to reoccur) and 
losses related foreign exchange primarily in Egypt. We are 
pleased however to report that the Group recorded an increase 
in gross profit in Q1 2016 compared to the same quarter last 
year driven by sales growth in the retail sector. 

Despite the challenging environment, we are confident in our 
ability to leverage our market leading position to create long-
term value to our shareholders. Although we will continue 
driving ahead with the strategy of focusing on the food 
and retail sectors, the approach to each of the sectors will 
differ. In the Food sector, we are working on expanding into 
higher value added food categories. We have significant 
financial strength and market leadership, which enables us to 
capture opportunities others may not be able to in this market 
environment. 

With regards to Retail (represented currently by Panda), we 
are focusing on driving efficiencies from our current business. 
The changing shopping habits in Saudi Arabia will require us 
to think creatively about ways to capture the full value from the 
exceptional business that has been built over the years. 

In the social responsibility domain, the Group is keen to 
implement comprehensive programs in line with its new direction 
and Sustainability Strategy to include social and environmental 
programs that aim to preserve the human and natural resources 
and to protect the environmental aspects. Such programs include 
Panda environmental initiatives, Makeen initiative for training 
and employing people with disability and many other CSR 
programs implemented by the Group and its subsidiaries which 
enhance the distinguished social role of the Group in the 
Kingdom and in the other markets in which we operate. 

I was also pleased to read the Vision 2030, which includes 
many ambitious economic reforms. We will be evaluating the 
impact of the Vision 2030 on our business and incorporate them 
into our long-term strategy. 

Given the above priorities and prevailing market dynamics, 
I am working on a strategy that revolves around growth & 
investments, keeping in mind our human capital, efficiencies & 
controls and transparent internal and external communication 
approach. In that regard, look forward to working with the 
extremely talented team that we have at Savola Group and its 
subsidiaries to deliver on our ambitious plans and create long-
term value to our shareholders. 
Best Regards,

CEO Speech

Eng. Rayan Mohammed Fayez
Group CEO

The Interim Financial Results of The Savola 
Group for the Period Ending on 31 - 03 - 2016

( Three Months )

ELEMENT CURRENT 
QUARTER

SIMILAR 
QUARTER FOR 

PREVIOUS 
YEAR

 CHANGE %
CURRENT

PREVIOUS 
QUARTER

 CHANGE %
PREVIOUS

NET PROFIT (LOSS) 92.9 470.5 -80.26 515.3 -81.97

GROSS PROFIT (LOSS) 1,223.1 1,159.2 5.51 1,305.7 -6.33

OPERATIONAL 
PROFIT (LOSS) 285.5 370.5 -22.94 404.7 -29.45

EARNING OR LOSS 
PER SHARE, RIYALS 0.17 0.88 - - -

All figures are in (Millions) Saudi Arabia, Riyals

ELEMENT EXPLAINATION

REASONS OF 
INCREASE 

(DECREASE) FOR 
THE QUARTER 

COMPARED WITH 
THE SAME QUARTER 

LAST YEAR

The decrease in the Group net income for 1st Quarter 2016 compared to the 
same quarter last year is attributed mainly due to the capital gain recorded 
by the Group amounting to SAR 265.2 million resulting from the disposal 
of the Group entire shares in Savola Packaging Systems Company in Q1 
2015. Gross Profit increase is mainly due to growth in sales in Retail sector. 
Increase in operating expenses is mainly due to opening of new stores and 
marketing activities in the Retail sector and share of loss from one associ-
ate, which is not expected to reoccur which resulted in lower operating 
profits for Q1 2016 compared with the same quarter last year. Furthermore, 
increased financial charges due to currency exchange losses, reduced share 
of minority interest and higher losses in United Sugar Company of Egypt 
(USCE) mainly due to currency exchange rates also impacted the Group’s 
profit, despite lower tax in overseas subsidiaries.

REASONS OF 
INCREASE 

(DECREASE) FOR 
THE QUARTER 

COMPARED WITH 
THE PREVIOUS 

QUARTER

The decrease in the Group’s profit for the 1st Quartercy 2016 compared 
to the 4th Quarter of 2015 is mainly due to the recording excess of insur-
ance claim over cost written-off and gain on sale of land by the Group in 
the 4th Quarter of 2015. Gross Profit and Operating profits have declined 
due to lower sales compared to the previous quarter, resulting from the 
seasonal impact experienced every year during the 4th Quarter, in addi-
tion to lower share of income from associates. The net profit has declined 
due to the higher financial and currency exchange losses, increased Zakat 
and Tax, and higher loss from USCE as compared to the previous quar-
ter despite reduced operating expenses and minority interest. In the 4th 
Quartercy 2015 interim un-audited consolidated financial statements the 
Group classified excess of insurance claim amount over cost written-off 
as part of operating income. However, based on the clarification received 
from SOCPA this amount is now being classified as part of non-operating 
income in the 4th Quarter, 2015 comparative results.

RECLASSIFICATIONS 
IN QUARTERLY 

FINANCIAL RESULTS

Certain comparative figures have been reclassified to conform to this quar-
ter’s presentation.

OTHER NOTES

As announced on Tadawul on 29 March 2016, Savola Group (Savola) 
and other shareholders of United Sugar Company - Egypt (USCE - 
an indirect subsidiary of Savola) have entered into a Shareholders› 
Agreement with European Bank for Reconstruction and Development 
(EBRD). Therefore, subsequent to the issuance of new shares and comple-
tion of the related legal formalities and government approvals, Savola 
will account for its investment in USCE on equity basis of accounting.
Till such time, in accordance with the generally accepted account-
ing standards in Saudi Arabia, the assets and liabilities of USCE as of 
March 31st, 2016 have been classified as (held for sale) in the interim 
consolidated balance sheet and results of operations of USCE for the 
three-month period ended March 31st, 2016 has been disclosed as (loss 
from discontinued operations) in the interim consolidated income state-
ment. Also the amounts relating to USCE for the three-month period 
ended March 31st, 2015, have also been reclassified as (loss from dis-
continued operations) in the interim consolidated income statement.
Eng. Rayan Mohammed Fayez - Group’s CEO, highlighted that the aggres-
sive expansion in Retail Sector which resulted in higher operating expense, 
in addition to lower consumer spending, together with the devaluation of 
Egyptian Pound has impacted the Group’s results negatively. Efforts are 
underway to mitigate that impact, we pray to God Almighty to help us in 
achieving our long term goals.

The Savola Group Announces Distribution of Dividends 
to its Shareholders for the 1st Quarter of 2016

In continuation of its declared policy to distribute quarterly dividends to its share-
holders and due to the net profit reported during the 1st quarter of 2016, which 
amounted to SAR 92.9 Million, Eng. Rayan M. Fayez, the Group’s CEO, announced 
that Savola Group Board of Directors, has approved on Tuesday 19 April 2016 the 
distribution of SAR 133.50 Million, (i.e. SAR 0.25 per share) as dividends for the 
1st quarter of 2016, which represents 2.5% of the company’s nominal share value. 
The entitlement date for the 1st quarter of 2016 dividends will be for all shareholders regis-
tered in the shareholder register at the end of the trading day of Thursday, 21st April, 2016. 
The dividends payment will be processed as of Thursday, 5th May, 2016.
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Savola Achieves Approximately SAR 93 Million Net Profit for Q1 - 2016
and Distributes SAR 133.50 Million as Cash Dividends 

to its Shareholders for the Q1 2016

 The Savola Group Announces the Interim Financial Results for the Pe-
riod Ending on 31-03-2016 (Three Months).

 Savola Announces the Distribution of Dividends to its Shareholders for 
the 1st Quarter of 2016.

 The Extraordinary General Assembly Meeting (EGM) Of Savola Share-
holders Elects Board Members for the New Office Term, Approves the 
Dividends Distribution and Amends the CEO Position & Authorities.

 Panda Concludes its 37th Annual Festival and Awards 300,000 Winners 
Kingdom Wide.

 Panda Runs Promotions with Live Cooking Shows under the Slogan of 
“Your Kitchen is a World of Ideas” & it Launches its Biggest Promotional 
Camping of the Year.

 HyperPanda and Goody Attempt to Break Record of World’s Largest Book.
 Al Osra Sugar Relaunches its Brand underthe Slogan of “ AlOsra...the 
Purist Sugar Carat.”

 “El Maleka” Launches One of the Most Impactful Communication 
Campaigns in Egypt.

 Savola Morocco Launches “Riad Zitoune.”
 Afia International Company Thanks Mothers in an Innovative Way to 
complement its Relationship with its Stakeholders.

 Almarai Company Achieves Net Profit of SAR 308.5 Million for Q1-2016.
 Herfy Food Services Company Achieves SAR 53.608  Million  Net Profit  
for Q1-2016.

... (For more details, please see the next pages)

Net Revenues for the 1st Quarter 2016
Compared with the same Quarters Last 

Years (in Million Riyals)

2012

2013

2014

2015

2016

Net Income (without capital gain) for the 
1st Quarter 2016 Compared with the same 

Quarters Last Years (in Million Riyals)

2012

2013

2014

2015

2016

206

423
295

242
93

The Extraordinary General Assembly Meeting (EGM) Of Savola Approves the Dividends Distribution, 

and Amends the CEO Position & Authorities

7190

6589

6241

6023

6224

The Chairman and Board Members of Savola during the Extraordinary General Assembly Meeting (EGM), held in April 2016


